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Abstract:

The destructive effect of advertising on the cultural, social level is that the recipient is provoked and
motivated to buy products and pressures him or adopts ideas that he does not need through advertising or that
are not compatible with the nature of the culture of the society to which he belongs or the beliefs that he
adopts, as these variables represent a complex mixture in aspects. (Social - Religious - Cultural -
Psychological - Economic) It is difficult to separate its elements, and not to avoid everything that causes a
value or standard imbalance for the consumer,Ethics refers to the systems and approaches of socially and
professionally defined values, principles and standards through which their impact on the rationality of the
recipient’s behavior can be judged.

Today, advertising is not limited to displaying and promoting the product only, but rather includes a stronger
foundation in promoting ideas, services, and verbal or non-verbal meanings, such as symbols and indirect
suggestions that affect the psychological motives of the recipient, thus deepening and consolidating the
negative culture, trends, and values in society. Its use is also Connotations directly or indirectly It determines
the behaviors and actions of individuals, and this calls into question the ethics of advertising, and how to
influence the cultural heritage with the aim of modernization and change to keep pace with development. It
transmits new values by introducing strange elements and explicit and implicit symbols into the cultural and
societal system, and it will influence the recipient in a way Subliminal.

Therefore, each society has its own culture that is distinct from other societies, and ethical standards that
regulate and control it. Therefore, advertisers must know these mechanisms and standards and adhere to
them, and take them into account during the design process, in order to achieve a balance between the
advertiser’s goals and the interest of society.

Advertising takes a positive direction, which is the direction that adheres to ethical controls, and seeks to
ensure the survival, continuity, and profit of the organization through designing advertisements that display
its service or products in a way that respects the cultural values of society, and adheres to the legal articles
that stipulate ethical practices for advertising.

Hence, the research problem can be summarized in an attempt to answer the following question: How can
we take into account the variables that govern advertising ethics as a process responsible for presenting
advertising within a framework characterized by standards and controls, and trying not to be exposed to the
false advertising effects of awareness that make the recipient’s behavior between confusion and conflict in
decision-making?

The research aims to design the advertisement within a framework characterized by innovation and
creativity, taking into account standards and controls, and not psychologically arousing the recipient of the
advertisement and deceiving him in the context of technical development, which will have a profound impact
on the recipient’s thought, and his non-resistance to the advertising flow of many ideas that destroy
traditions, customs and societal ethics with the aim of benefiting ( Profit) for the advertising agency.

Paper History:

Paper received September 5, 2024, Accepted November 16, 2024, Published on line March 1, 2025

Keywords:

Rationality of behavior. Interest and benefit. Advertising ethics.

References:

1- Shiba, Shadwan Ali - Advertising Ethics Between Profitability and Consumer Rights, Journal of Media
Research and Studies, Issue 19, 2022

2- Al-Adl, Marzouk Abd Al-Hakam - The Persuasive Appeals Used in Commercial Advertising and Public
Attitudes Towards Them, The Scientific Journal of Public Relations and Advertising Research, Issue


mailto:efaramawy82@gmail.com

10, 2017.

3- Abdul Rahman, Bassam - Public Relations Management, Dar Osama for Publishing and Distribution,
Amman, Jordan, 2012

4- Ben Ammar, Jamal - The Mental Image in Philosophy and Sciences, 1st ed., Dar Al-Ayyam for
Publishing and Distribution, Amman, Jordan, 2016

5- Hamdi, Tamer, Taysir, Hazem - The State and the Market Economy, Arab Center for Research and
Policy Studies, Issue 17, 2016

6- Jaweesh, Khaled Shakir - Advertising Ethics Between Theory and Practice, Dar Al-Nahda Al-Arabiya,
Cairo, 2004

7- Raafat, Ghada, Abu Al-Azm, Sama - Motivations of Social Behavior in Television Films, Radio Art
Magazine, Radio and Television Union, Issue 175, July 2007

8- Ghanem, Mahmoud Mohamed — Thinking in Children, Dar Al-Fikr for Publishing and Distribution,
Cairo, 2004.

9- Khalaf, Bilal — Work Ethics, Dar Al-Masira for Publishing, Distribution, and Printing, Amman, 20009.

10- Patrick, E.Murphy -Ethics in Advertising: Review, Analysis and Suggestions- Journal of public policy
and Marketing, vol 17, No2,American marketing association,1998.

11- .J. Edward Russo, Anne-Sophie Chaxel,How persuasive messages can influence behavior without
awareness , usa , journal of consumer psychology,2010.

12- Http://lwww.Al-Aaly.com/articles/06-12-13/1306-Art04.html.

13- https://www.lovethework.com/directory/individuals/kinha-fonseca-301701

14- https://www.behance.net/gallery/7741889/Anti-Passive-Smoking-Awareness
15- https://www.sohu.com/a/162325404_774882

16- https://www.behance.net/gallery/27419867/BIRELL-TURBO-RAMADAN

17- https:// www.http://rahadiantalking.wordpress.com/tag/ambient-media

18- https:// www.https://imgflip.com/i/6hw847

. . Eman Faramawy (2025), Rationality of the Recipient’s Behavior between the confusion of
'CITATION: Interest and Benefit in Advertising Ethics, International Design Journal, Vol. 15 No. 2,
' ~ (March 2025) pp 33-41



https://www.lovethework.com/directory/individuals/kinha-fonseca-301701
https://www.behance.net/gallery/7741889/Anti-Passive-Smoking-Awareness
https://www.sohu.com/a/162325404_774882
https://www.behance.net/gallery/27419867/BIRELL-TURBO-RAMADAN
http://www.http/rahadiantalking.wordpress.com/tag/ambient-media

