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Abstract:

The researcher’s investigation into IoT technology, particularly the cognitive IoT branch linked with
artificial intelligence and machine learning, highlights its potential to revolutionize advertising. These
technologies, known for their flexibility, precision, and innovation, have paved the way for advertisements
designed specifically for wearable devices. By leveraging direct interaction with individual behavior, this
integration allows for the creation of highly personalized, accurate, and interactive advertising messages. The
researcher concludes that the future of advertising will likely incorporate smart wearable devices connected
to this advanced branch of 10T, leading to a fundamental transformation in the structure, content, and overall
approach to advertisements. Accordingly, the following key studies were referred to and utilized in this
research. THE COGNITIVE INTERNET OF THINGS - Aneta A. Wiktorzak and others — 2018 - DOI:
10.34668/PJAS.2018.4.3.01 , Wearables and Internet of Things (1oT) Technologies for Fitness Assessment:
A Systematic Review - Jodo Passos & others — 2021 - DOI:10.3390/s21165418, and Applications of Smart
Clothing — _Brief Overview - Sigi Jiang & Others — 2021 — DOI:10.25367/cdatp.2021.2.p123-140

Problem: - How can Internet of Things (IoT) technology contribute to the effectiveness of advertisements
for wearable devices? - How can the user experience be improved through interactive advertisements on
wearable devices?

Objectives: A study on the impact of the Internet of Things (1oT) technology on the behavior of interactive
users through its application to wearable device advertisements.

Significance: It is clarified in the following points: - Increasing awareness of the importance of studying the
Internet of Things technology. - Improving the effectiveness of advertisements specific to haptic devices.
Methodology: - Inductive Method: Inductive research is used through the study of a phenomenon and its
boundaries, and the details related to it. - Deductive approach: The deductive research method is used to
examine attempts to apply this technology in the field of designing and implementing advertisements
specific to wearable devices.

Research results: -The technology of the cognitive Internet of Things is the evolution of the Internet of
Things and is related to artificial intelligence and machine learning. -Our understanding of our cognitive
abilities and the capabilities of the human mind, along with the attempt to comprehend the surrounding
mysteries, provides and develops technological tools that generally change the shape of human life.
- The integration that is happening and will happen in the future between our technological tools and
advertising, such that advertising becomes closely related to the tool, will make advertising the informational
interface for technology and its tools in the future. - The interactivity that occurs on the physiological side of
the user/interactor's interaction with wearable smart devices corresponds to an implicit, authentic
interactivity between the user/interactor and the presented smart informational advertisement content. -
Wearable devices are considered an important cognitive advertising interface for all sectors of human
activities. These devices, linked to cognitive Internet of Things technology, will change advertisements and
content.
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