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Abstract:

Brainstorming is a creative group approach adopted by a professional group to
find a solution to a specific problem by investing in a list of spontaneous ideas
contributed by the members of the group, as it is mainly used to generate new,
innovative and creative ideas.Therefore, the use of this approach and the
employment of its methods works to develop advertising ideas and the process
of advertising creativity. Because through it, more than one method of thinking
(scientific - philosophical - imaginary - religious - superstitious - liberal) is
mixed, as well as patterns of thinking that may mix more than one method or
deviate from the rule (intuitive - logical - mathematical - critical thinking -
Scientific - creative), because each member of the brainstorming group has a
different direction, style of thinking, and experience from the other. When
mixing them, we reach advertising ideas that cannot be reached individually.
Hence, the research dealt with how to activate the process of advertising
creativity by presenting an advertisement that respects the mentality and
intelligence of the recipient through the brainstorming method, by taking
advantage of its advantages and the methods used in it. The research exposed to
the general rules followed in the brainstorming approach, the advantages of this
approach, and how to employ the methods used in it to improve the advertising
creativity process, with a focus on creative thinking and how to sharpen it to
produce innovative advertising ideas, explaining in the research a group of
creative advertising models that were created through the brainstorming method.
mental. The study concluded that the advertising market currently needs to
deviate from any traditional ideas in order to achieve the so-called perceptual
sensory shock that attracts the recipient and provides him with information and
data in order to convince him of the content of the advertising idea. It was also
confirmed in the study that all advertising professionals at the local and
international levels In their advertising plans, they tend to motivate all
individuals participating in the advertising campaign to share their ideas, even if
their approaches differ in a way that opens horizons for innovation and creativity
to achieve advertising goals. The study found that brainstorming is a method of
developing creative thinking that can be invested in advertising. But the most
important findings of the study is that brainstorming has a great role for
creativity in stimulating ideas, as it is used in various fields that require
innovation and keeping pace with the times with all its creativity, and that there
are general rules for the success of the brainstorming process, such as focusing
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on quantity, blocking criticism, welcoming unusual ideas, merging ideas and

improving them. It works on the development of the advertising creativity

process.

Keywords: :

creativity - advertising - brainstorming

References

1. Amira Qadri Yassin: (Visual Deception Arts in Advertising Design), Ph.D.
Thesis, Faculty of Applied Arts, Helwan University, 2007.

2. Amr Mohamed Samy: (Innovative Vision in Commercial Advertising
Designs) Ph.D. Thesis - Faculty of Fine Arts - Helwan University - 2001.

3. Faten Farouk Ahmed: (The dramatic effect of the brand in television
advertising in Egypt and its role in confirming the mental image) - PhD
thesis - Faculty of Applied Arts - Helwan University - 2003.

4. Heba Amir Ahmed Khalil: (Psychological influence factors and their role in
achieving conviction) - Master's thesis - Faculty of Applied Arts - Helwan
University - 2004,

5. Ashraf Fahmy Khokha: (Advertising Strategies and Advertising Campaigns)
- University Knowledge House - Alexandria - First Edition - 2010.

6. Mr. Bahnasi: (Creating Advertising Ideas) - World of Books for Publishing
and Distribution - Cairo - 2007.

7. Hassanein Shafig: (Scientific Foundations in Designing Magazines) -
Scientific Books House for Publishing and Distribution - Faculty of
Information - Cairo University - 2004.

8. Ayman Amer: (Creative Solution to Problems between Consciousness and
Style) - Dar Al Arabiya Bookshop - Cairo - First Edition - 2003.

9. Safwat Al-Alam: (Press Advertising and Planning Advertising Campaigns) -
The Egyptian Renaissance Bookshop - 2000

10.Shaker Abdel Hamid: (Visual Arts and the Genius of Perception) - The
Egyptian General Book Organization - Cairo - 2008.

11.Muhammed Abd al-Hadi Hussain: (The use of computers in the
development of innovative thinking) - Dar Al-Fikr for printing, publishing
and distribution - Amman - Jordan - 2002.

12.Medhat Abu Al-Nasr: (Innovative and Creative Thinking) - The Arab Group
for Training and Publishing - Cairo - 2008.

13.Youssef Abu Al-Hajjaj: (How to become more creative in your life) - Dar
Al-Kitab Al-Arabi - Damascus - First Edition - 2008.

14.Alan Pipes: (Foundation of Art & Design) — Laurence King — Publishing Ltd
— London — UK- 2nd edition — 2008.

15.Ann Marie Seward Barry: "Visual Intelligent”, State University of New
York Presses

16.Brian Cole Miller: "Quick Brainstorming Activities for Busy Managers" -
Published by "AMACOM" — 2012.




International Desig_;n Journal Volume 4 Issue 2 Design Issues

17.David Carter: (The Big Book of Design idea) — Everest Printing Company —
Hong Kong — 2000.

18.Jerry M. Burger: (Personality) — Wadsworth — Cen gage Learning — U.S.A. —
8 editions — 2010.

19.Marry Scannell, Mike Mulvilhill : "The Big Book of Brain-Storming
Games" - Published by "McGraw-Hill" — 2012 .

20.Michael Michalko : "Creative Tinkering: Putting Your Imagination to Work
" - Published by "New World Library" — 2010 .

21.Peter D. Kramer: " Freud "Inventor of the Modern Mind" — Harper Perennial
— New York — U.S.A —2000.

22.Robert Sternberg: "The Essential Sternberg" Essay on Intelligence.
Psychology and Education "— Springer Publishing Company — New York —
20009.

23.Steve Hayden , Alex Faickney Osborn

24. http://en.wikipedia.org/wiki/Main_Page

25.http://www.businessballs.com/brainstorming.htm

26.http://www.mindtools.com/brainstm.html

27 .http://www.huffingtonpost.com/young-entrepreneur-council/13-unusual-
brainstorming_b 3880619.html

28.http://www.mnn.com/green-tech/research-innovations/stories/10-fantastic-
brainstorming-techniques

29.http://hbr.org/2013/06/creativity-in-advertising-when-it-works-and-when-it-
doesnt/ar/1

30.http://muse.jhu.edu/journals/advertising_and_society review/v011/11.4.0-
barr01.html

31.http://www.stoppress.co.nz/blog/2013/07/how-effective-creativity-
advertising

32.http://www.redscommunications.co.za/resources/marketing-tips-blog/141-
creativity-importantance-in-advertising.htmi

33.http://www.forbes.com/sites/nataliepeace/2012/04/09/why-most-
brainstorming-sessions-are-useless/


http://en.wikipedia.org/wiki/Main_Page
http://www.businessballs.com/brainstorming.htm
http://www.mindtools.com/brainstm.html
http://www.huffingtonpost.com/young-entrepreneur-council/13-unusual-brainstorming_b_3880619.html
http://www.huffingtonpost.com/young-entrepreneur-council/13-unusual-brainstorming_b_3880619.html
http://www.mnn.com/green-tech/research-innovations/stories/10-fantastic-brainstorming-techniques
http://www.mnn.com/green-tech/research-innovations/stories/10-fantastic-brainstorming-techniques
http://hbr.org/2013/06/creativity-in-advertising-when-it-works-and-when-it-doesnt/ar/1
http://hbr.org/2013/06/creativity-in-advertising-when-it-works-and-when-it-doesnt/ar/1
http://muse.jhu.edu/journals/advertising_and_society_review/v011/11.4.o-barr01.html
http://muse.jhu.edu/journals/advertising_and_society_review/v011/11.4.o-barr01.html
http://www.stoppress.co.nz/blog/2013/07/how-effective-creativity-advertising
http://www.stoppress.co.nz/blog/2013/07/how-effective-creativity-advertising
http://www.redscommunications.co.za/resources/marketing-tips-blog/141-creativity-importantance-in-advertising.html
http://www.redscommunications.co.za/resources/marketing-tips-blog/141-creativity-importantance-in-advertising.html
http://www.forbes.com/sites/nataliepeace/2012/04/09/why-most-brainstorming-sessions-are-useless/
http://www.forbes.com/sites/nataliepeace/2012/04/09/why-most-brainstorming-sessions-are-useless/

