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Abstract: 
Today's brands face many constant innovation challenges to differentiate themselves in the intense competitive 

arena. In this context, the role of printing design comes as a key that contributes to building and strengthening 
the brand identity and attracting the audience’s attention. Hence, the research problem arose in exploring 

creative strategies through the diversity of different cultural influences that can be used in brand designs with an 

Egyptian character, with a focus on integrating international artistic movements and schools with a 
contemporary Egyptian identity, Since Egypt is home to a rich and diverse artistic heritage and is characterized 

by a unique cultural identity. Heritage constitutes as an important base that is important to interact with 

international art movements and schools and opens horizons for developing printed designs that combine 
authentic and contemporary Egyptian heritage. This research aims to understand how the symbols and visual 

identity can play a pivotal role in brand designs and how to integrate them effectively with global influences as 

an essential part of the marketing strategy, and to propose new experimental approaches to create print designs 

for brands with an Egyptian identity while achieving a balance between the Egyptian identity and global trends 
through modern brand designs, and how print designs can achieve cultural appeal towards Egyptian products. 

The importance of the research lies in directing sustained attention towards print design and directing the 

interest of researchers and those interested towards a better understanding of the relationship between creative 
strategies and cultural influence in the field of brand design, which contributes to the development of concepts 

and practices. In this area, the research assumes the existence of a positive interactive relationship between 

international artistic movements and Egyptian identity, as their integration can have a positive impact on print 
brand designs by merging Egyptian identity with international artistic movements and schools, which will 

enhance the attractiveness of Egyptian brands in international markets and contribute to marketing operations. 

The research follows the descriptive and analytical approach in describing and analyzing some models of 

international art movements and schools, as well as creating printing design ideas that integrate international art 
schools and movements with Egyptian identity, in addition to the experimental approach in developing design 

ideas with a focus on creating a link between Egyptian identity and international art movements in order to 

develop effective designs and inspiring printed designs for scarf fabrics. 
The idea of merging international art movements and schools with Egyptian identity is a field rich in 

opportunities and possibilities to innovate new creative strategies in the fields of textile printing design and 

graphic design. Egypt has a rich and diverse cultural and artistic heritage that can be used to design distinctive 

Egyptian brands that attract the attention of customers at the global level as heritage constitutes as an important 
base that is important to interact with international art movements and schools and opens horizons for 

developing printed designs that combine authentic and contemporary Egyptian heritage 

Keywords: 
Creative strategies - Cultural influence - Printed designs - Brand - Egyptian identity 

References: 
1- Abu Al-Naja, Nourhan Ibrahim and Shehata, Muhammad Mahmoud and Awad, Heba Abdel-Muhaymin (2023). 

Creative Thinking and its Impact on Brand Design, Journal of Applied Arts and Sciences, Volume (10), Issue (1), doi: 

10.21608/ maut.2023.281990. 

2- Al-Sayed, Fatima Muhammad (2003). Comparative Educational Research and the Challenges of Globalization in the 

Twenty-First Century, The Future of Arab Education, Arab Center for Education and Development, Volume (9), Issue 

(30). 

3- Al-Abd, Saad Al-Sayyid (2009). Values of Belonging and Citizenship in Light of the Concept and Implications of 
Human Rights as an Input to Producing Innovative Artistic Creations by a National Character, Second Scientific 

Conference on Human Rights and Social Studies Curricula, Volume (1). 

4- Al-Kahki, Yasmine Ahmed (2020). Egyptian visual identity as a source for building an Egyptian clothing brand with a 

special character, International Design Journal, Volume (10), Issue (2) https://search.emarefa.net/detail/BIM -979148. 

5- Tawfiq, Hoda and Saleh, Reem and Darwish, Dalia (2021), Integration of the Visual Arts in Orbit in the Second Half 

http://creativecommons.org/licenses/by/4.0/
mailto:dinanafady@yahoo.com
mailto:eman.salah@appliedarts.edu.eg


Citation: Dina Nafady, Eman Mohamed (2024), Creative Strategies and Diversity of Cultural Influence to Create Printing Designs for 

the Brand with an Egyptian Identity, International Design Journal, Vol. 14 No. 3, (May 2024) pp 437-451 
 

This work is licensed under a Creative Commons Attribution 4.0 International License International Design Journal 

 

of the Twentieth Century, Journal of Arts and Architecture for Research Studies, Faculty of Fine Arts, Volume (2), 

Issue (4), doi: 10.47436/JAARS. 2021.82921.1025. 
6- Jaber, Hisham Ramadan (2023). Factors Influencing Brand Design as an Input to Creating the Organization’s 

Marketing Personality, Research in Art Education and the Arts, Volume (2), Issue (23), doi: 

10.21608/seaf.2023.298263. 

7- Toba, Souad and Haddado, Fatima (2021), Cultural Creativity and Its Obstacles in the Arab World, Al-Rawaq Journal 

for Social and Human Studies, Volume (7), Issue (1), doi: 10.35779/2002-007-001-022 

8- Gholam, Amira and Al-Asfouri, Reem Rajaa, and Abdel Aziz, Lina (2022), Employing the visual identity of the brand 

in the design of commercial display windows, Journal of Architecture, Arts and Humanities, Volume 7, Issue 34, doi: 

10.21608/MJAF. 2021.51057.2083 

9- Abdel Hamid, Shaker (2007), Visual Arts and the Genius of Perception, Dar Ain, Cairo. 

10- Abdul Khaleq Abdullah (1999), Globalization, Its Roots and Branches, and How to Deal with It, World of Thought 

Magazine, National Council for Culture, Arts and Letters, Kuwait, Volume (28), Issue (2). 
11- Amara Muhammad, Amara (1999), The Dangers of Globalization on Cultural Identity, Series on Islamic 

Enlightenment, Dar Nahdet Misr, Cairo, Issue (32). 

12- Nafady, Dina Ahmed, Al-Feki, Hasnaa Muhammad Khairy (2021). A design strategy for realizing the cultural identity 

through the design of masks and related infographics in the shade of Corona pandemic, Journal of Architecture, Arts 

and Humanities, Volume (6), Issue (3), doi: 10.21608/MJAF.2021.67862.2273. 

13- Abraham, S. C., (2017). Strategic Planning, A Practical Guide for Competitive Success, Emerald Group Publishing 

Limited; December. 

14- Carlos, O., (2004). Formulating identity in a globalized world, Berkelez University, California press, 2004. 

15- Jewler, A. and Bonnie L. D., (2005). Creative Strategy Eighth edition Thomson, Wads worth. 

16- https://www.artic.edu/artworks/6565/american-gothic 

17- https://www.artic.edu/artworks/28067/the-old-guitarist 

18- https://www.fridakahlo.org/self-portrait-with-necklace-of-thorns. 
19- https://www.louvre.fr/en/explore/the-palace/from-the-mona-lisa-to-the-wedding-feast-at-cana 

20- https://www.mauritshuis.nl/en/our-collection/artworks/670-girl-with-a-pearl-earring/ 

21- https://www.neuegalerie.org/womaningold 

22- https://www.pablo-ruiz-picasso.net/theme-doramaar.php 

23- https://philamuseum.org/calendar/exhibition/the-artists-mother-whistler-philadelphia 

24- https://www.tate.org.uk/art/artworks/waterhouse-the-lady-of-shalott-n01543 

25- https://www.vincentvangogh.org/portrait-of-dr-gachet.jsp  

26- https://www.vincentvangogh.org/starry-night.jsp  

Paper History: 
Paper received January 22,  2024,  Accepted April 05,  2024,  Published on line May 01, 2024 

 

http://creativecommons.org/licenses/by/4.0/

