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Abstract:

Subjectivity is an essential aspect of design as an artwork. It expresses the designer's authentic style, which
involves his/her paths and engagement throughout the design process. Printed hanging textile design in
particular requires a high degree of uniqueness, personality, and artistic sense that are mainly reflected through
the designer's subjective vision and interaction with the textile material. Traditional textile printing techniques
provide vast potential to enable this interaction and enhance the emergence of the designer's authentic
perspective. On the other hand, Al technologies have revolutionized the art and design fields by facilitating
complex processes and improving productivity and efficiency. The textile designer needs to keep pace with
technological advancements and achieve maximum benefits from them. Thus, the current study discusses the
integration of the designer's subjective and creative perspective with the wide potential of Al technologies. The
researcher establishes an approach in this regard in the printed hanging textile design field. It is based on
creating original designs using traditional textile printing techniques and utilizing Al technologies to generate
various possibilities for these source designs. Ultimately, the applied approach allows for maintaining the
designer's subjective vision and utilizing Al potential to save time and effort while improving productivity in
the printed hanging textile design.

The research problem: The advancement of Al applications and technologies has had a significant impact on
art practice, pedagogy, and subjectivity in general, albeit indirectly. Technological innovations are likely to
influence how subjectivity is produced in the art fields [O'Sullivan, 2008]. Al technologies offer numerous
advantages such as saving time and energy while increasing efficiency in various tasks. However, they may lack
the same level of originality and subjectivity as human designers [Fatima, 2023, P. 2]. In the hanging textile
design field, which requires a higher degree of authenticity, there is a conflict between the need for the
emergence of designer subjectivity and the use of Al technologies to improve performance. As a result, the
following questions form the basis of the study's problem: What is the role of the designer's subjectivity in
printed hanging textile design? What are the possibilities of using Al technologies in textile design in general?
How can the designer balance subjectivity and the use of Al technologies in printed hanging textile design?
Objectives: Describing the role of subjectivity in design as an artwork and the wide potential of Al
technologies in the textile design field . Interpreting the tension between subjectivity and Al technologies in the
art and design creation process. Predicting what might result from the descriptive and interpretive perspectives
to propose and apply an approach for balancing the designer's subjectivity with the utilization of Al
technologies in printed hanging textile design.

Significance: Highlighting the role of traditional textile printing techniques in enhancing the interaction
between the designer and textile material leads to a greater emergence of the textile designer's subjectivity.
Emphasizing the textile designer's crucial position as the cornerstone of the creative design process and how
he/she may utilize Al technologies to their fullest potential while preserving subjectivity and true authentic
sense.

Methodology: The current study followed a qualitative methodology in its two main parts: The theoretical
framework: the researcher followed the retrospective approach in reviewing the role of subjectivity in design as
an artwork and the descriptive analytical approach in discussing the relationship between Al technologies and
the designer's subjectivity. The experimental framework: the researcher followed the experimental approach to
apply the proposed method for balancing designer subjectivity and the use of Al technologies in printed hanging
textile design.

Results: 1. The designer's subjectivity is a key concept in design processes in general and in hanging textile
design in particular, no matter the degree of technological advancement, as it validates the creativity,
personality, and authenticity of the final product. 2. The wide potential of traditional textile printing such as tie
and dye, silkscreen, and direct painting on fabric allows the emergence of the designer's subjective style by
enabling more engagement with the textile material. 3. The greatest design concepts come from human
imagination, creativity, and experiences, not from a series of algorithms. Thus, textile designs that are entirely
generated by Al technologies may lack personality and authenticity. However, Al technologies could be used as
a tool to facilitate and improve creation and production processes. 4. Balancing the designer's subjectivity and
keeping pace with artificial intelligence technology could be achieved by depending on Al technologies to edit
original hanging textile designs created by traditional printing techniques based on the designer's subjective
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interaction with the textile material by generating various possibilities for the original/source design. 5. Through
the provision of an unlimited number of possibilities for each original/source design, the use of Al technologies
in hanging textile design editing processes, such as the Leonardo Al platform and the Picsart application, helps
to facilitate the process, save time and effort, and improve productivity. Concerning Al-generated designs, these
Al editing tools are more protective of privacy. 6. Al editing tools provide the advantage of enhancing and
accelerating productivity in hanging textile designs. However, a wide range of traditional textile printing
techniques, such as transparency and raised surfaces, could not be imitated by Al technologies
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