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Abstract:

Accepting ambiguity regarding the design process requires an effective approach that achieves a balance between creativity
and clarity. To effectively manage ambiguity, designers need to develop an in-depth understanding of the cognitive
processes, emotional triggers, and interpretive biases of their users. Through embracing ambiguity, designers may create a
sense of exploration in their creations, encouraging people to participate in a process of investigation and interpretation.
After all, the everyday world itself is inherently ambiguous: most things in it have multiple possible meanings. However,
ambiguity can have positive effects if it is used carefully and properly. The research problem lies in confirming that using
ambiguous designs can successfully navigate interfaces and create designs that meet the needs of both stakeholders and
users. And tries to answer the following question: What is the role of ambiguity in influencing design in general and user
experience design in particular and the extent of its impact on design. The research aims to emphasize the importance of
ambiguity in the stages of user experience design, identify its advantages, disadvantages and identify how to clarify
ambiguity for both stakeholder and the user. The importance of the research becomes clear by achieving the positive
impact of strategic ambiguity and its impact on user experience design, studying the concept of ambiguity effect and its
relationship to cognitive bias, and concluding its components. The research supposes that: Employing ambiguity in the user
experience design helps achieve the positive impact of a distinctive user experience and make it more effective and
personalized. Awareness of the concept of ambiguity effect helps reduce the user's cognitive bias and transform the
interface to a distinctive design that positively affects the user. The research followed the descriptive approach through the
theoretical framework and the analysis of some models to confirm the hypotheses of the research.

Ambiguity in user experience design is a powerful tool that can strengthen or weaken the user journey. Designers can make
use of ambiguity's ability to evoke emotion, stimulate research, and develop stronger connections with users by realizing its
complex nature. To ensure that the design reaches an equitable balance between creativity and clarity, it must be supported
by a commitment to reducing confusion and cognitive overload caused by ambiguity.

Embracing ambiguity demands a comprehensive approach that encompasses user empathy, and a deep understanding of the
psychological undercurrents that influence user behavior. By embracing ambiguity as a catalyst for innovation, designers
can craft user experiences that endure in the minds of users. This journey into the world of ambiguity in user experience
design illuminates the path to harnessing its potential to create creative user experiences, ushering in a new era of design
that combines creativity with clarity.

In the field of user experience design, embracing ambiguity can be a measured approach toward producing creative and
immersive user experiences. Designers can navigate a fine line between clarity and ambiguity and create user-interfaces
that capture them by carefully including elements that motivate cognitive engagement, motivate exploration, and
communicate brand identity. The key to success is to know your target audience and adjust the amount of ambiguity to fit
their needs and preferences, the research founded that:

e UX ambiguity design has a significant impact on users’ attention, users exposed to ambiguity elicited favorable
attention to the brand than those unexposed to ambiguous design.

e designers can push the boundaries of ambiguous design principles and find new ways to create engaging user
experiences Through actively testing and investigating ambiguity.

e In general, companies can achieve many goals by effectively using strategic ambiguity in design as tools that
provoke different responses from differed people to attract and keep their focus on the brand.

e ambiguity designs become clear by using strategies such as performing user research, using prototypes and mock-
ups, and asking clarifying questions.

e embracing ambiguity as a source of creativity and innovation, can successfully help users to navigate ambiguous
interfaces and help designers to create designs that meet the needs of both stakeholders and users.

e  Ambiguity plays a significant role in creating designs that encourage users to go through interfaces. It also has the
additional advantage of allowing designers to go beyond their own technological advance’s limits, and recommends
that:

e Using ambiguity in a thoughtful and careful manner after getting acquainted with cognitive bias can improve the
user experience without affecting usability.

o  Further scholarly research can focus on the overall role of ambiguity and the way it may affect purchase decisions.

e user testing through UX process is crucial in refining ambiguous design elements by Gathering user feedback to
understand how different users interpret and engage with the interface.
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