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Abstract

Interactive digital advertising campaigns using QR codes can be a very effective way to promote pharaonic women's
fashion products, and QR codes are two-dimensional codes that can be scanned using a smartphone camera, which can then
direct the user to a website or other digital content, and in this type of advertising campaign, QR codes can be placed on
promotional materials such as billboards, posters or printed advertisements in fashion magazines, and when the user scans
the code, they are directed to a specific page or microsite that displays pharaonic themed women's fashion products,
providing a very interactive and engaging experience, and this type of campaign can also include social media components,
such as encouraging users to share photos of themselves wearing products on social media, using a branded hashtag,
which helps to build buzz and generate excitement around the products, and can also help increase Brand awareness, hence
the research problem is how to benefit from the design of interactive digital advertising campaigns using QR codes to
promote pharaonic women's fashion in the West, Where the importance of the research lies in the effectiveness of
interactive digital advertising campaigns using QR codes, and the extent of their ability to promote women's fashion of a
pharaonic character in the West, and from here the research was interested in following the experimental approach of a
group of advertising campaigns based on the use of QR codes, to promote pharaonic women's fashion, with a questionnaire
to measure the extent of response to the designs under study, as the results show that interactive digital advertising
campaigns using QR codes, play an important role in promoting pharaonic women's fashion in the West, through an
interactive experience that attracts the user.

Research problem : The research problem is summarized in answering the following questions:

» How can the design of interactive digital advertising campaigns using QR codes can be used to promote pharaonic
women's fashion?

Importance of the Research Paper:
The importance of the research lies in: « The effectiveness of interactive digital advertising campaigns using QR codes, and
their ability to promote pharaonic women's fashion in the West

Research Paper methodology: The research follows the experimental approach of a set of advertising campaigns based on
the use of QR codes, to promote pharaonic women's fashion, with a questionnaire to measure the extent of response to the
designs under study.

Research Hypothesis: The research assumes that: - The use of QR codes in advertising campaigns contributes to the
promotion of pharaonic women's fashion . - Advertising campaigns based on the use of QR codes provide an attractive and
interactive experience for users and also help increase brand awareness. -Interactivity in advertising campaigns has a great
impact on the development of the communication process of the recipient of the advertisement.

Results: After presenting a questionnaire form to measure the experimental study and how to affect the awareness of the
recipient of the proposed advertising campaigns, and then analyzing the statistical results (before and after) of the sample
under study, the statistical results showed the following: - QR codes allow users to easily access digital content, helping to
increase interaction with the brand and its products. - QR codes can be used to track user interaction and measure campaign
success, allowing for improvement and development over time. - Enhancing brand awareness by displaying pharaonic
fashion in an interactive way that attracts attention to the campaign. - QR codes can be placed in specific locations to target
the intended audience, helping to ensure that the campaign reaches the target audience. - Interactive digital advertising
campaigns using QR codes play an important role in promoting pharaonic women's fashion in the West, through an
interactive experience that attracts the user.

Keywords:

Interactive Advertising Campaigns - Digital Advertising - Quick Response Codes — Marketing Promotion .

References:

(1) Abu Qahf, Abdel Salam; Ahmed, Tarek Taha (2006), lectures in advertising engineering and electronic
advertising, Aldar Al-Gameia, Alexandria
(2) Al-Abdali, Samir Abdel Razek (2011), means of commercial promotion, Dar Al-Fajr for Publishing and
Distribution, Amman, first edition
(3) Obaid, Badria Abdul Aziz Abdul Rahman (2015), How interactivity enhances the success of electronic media
campaigns, College of Arts, Department of Media, King Saud University, April 2
https://faculty.ksu.edu.sa/ar/badalobaid/blog/130755 [Accessed 6 April, 2023]
(4) Ahmed, Doaa Ahmed Mahmoud (2022), Fashion Design for Documenting Heritage and Civilization Using Rapid
Response Codes, Journal of Architecture, Arts and Humanities, Special Issue (4), April.
(5) Al-Fagih, Tanseem (2022), Definition of Interactive Advertising, Theme, March 22
https://mawdoo3.com/%D8%AA%D8%B9%D8%B1%D9% [Accessed 6 April, 2023]
(6) Hafez, Mohamed Abdo (2009), The Promotional Mix, Dar Al-Fagr for Publishing and Distribution, Cairo, First

International Design Journal This work is licensed under a Creative Commons Attribution 4.0 International License


http://creativecommons.org/licenses/by/4.0/

Citation: Mona Abdul Rahim (2023), Digital Interactive Advertising Campaigns using QR Codes to Promote
Pharaonic Women's Fashion, International Design Journal, Vol. 13 No. 4, (July 2023) pp 271-289

Edition

(7) Abdo, Abeer Hassan; Al-Saeed, Samar Hani; Ahmed, Mennatallah Yahya Muhammad (2018), Designing

advertising campaigns for social marketing on the Internet, Journal of Architecture and Arts, Issue 12, Part One

Foreign references:

(8) J. F. Jensen (1998), Interactivity: Tracking a New Concept in Media and Communication studies, Art, Nordicom

Review

https://www.semanticscholar.org/paper/Interactivity%3A-Tracking-a-New-Concept-in-Media-and-

Jensen/b04de1353d87619b40102fcab04f393615bade10 [Accessed 15 April, 2023]

(9) Taneja, Girish; Vij, Sandeep (2019), Dynamics of a Digital Advertising Campaign, Department of Commerce

and Business Management, Dav University, Jalandhar, Punjab, India

(PDF) Dynamics of a Digital Advertising Campaign. Available from:

https://www.researchgate.net/publication/330100887_Dynamics_of a_Digital _Advertising_Campaign [Accessed

Apr 17 2023].

(10) Yao, S; Mela, C. F. (2011), A dynamic model of sponsored search advertising, Marketing Science, 30(3).

[Accessed Apr 17 2023]

(11) Constantinides, E. (2014), Foundations of social media marketing, Procedia-Social and behavioral sciences, 148.

[Accessed Apr 17 2023]

(12) Harris, L.; Rae, A. (2009), Social networks: the future of marketing for small business. Journal of business

strategy, 30(5), [Accessed Apr 17 2023]

(13) Raulas, Marko Merisavo Mika (2004), The impact of e-mail marketing on brand loyalty, Journal of Product &

Brand Management, 13(7). [Accessed Apr 17 2023]

(14) Drossos, D; Giaglis, G. M; Lekakos, G; Kokkinaki, F; Stavraki, M. G. (2007), Determinants of effective SMS

advertising: An experimental study, Journal of Interactive Advertising, 7(2). [Accessed Apr 17 2023]

(15) Belch, George; Belch, Michael, (2021), Advertising and Promotion: An Integrated Marketing Communications

Perspective. McGraw-Hill Education

https://www.mheducation.com/highered/product/advertising-promotion-integrated-marketing-communications-

perspective-belch-belch/M9781260259315.html [Accessed Apr 26 2023].

(16) Leung, X.Y; Bai, B; Stahura, K. A, (2015), Exploring the Use of QR Code for Mobile Learning: A

Comprehensive Framework, British Journal of Educational Technology, 46(4).

(17) Gavrilova, T.A; Gavrilov, D.A, (2016), Mobile Marketing with QR Codes, Journal of Marketing and Consumer

Research, 27

(18) https://splendapp.com/ar/%D8%AA%D8%B7%D8%A8%D9%8A%D9%82%D8% [Accessed 5 April, 2023]

(19) Advertising Campaign: What Is an Advertising Campaign? Definition, Strategy, and Examples, May 2022
https://www.cyberclick.net/advertising/advertising-campaign [Accessed 16 April, 2023]

(20) American Heart Association (2020), Healthy Eating, Retrieved from https://www.heart.org/en/healthy-

living/healthy-eating [Accessed 16 April, 2023]

(21) https://www.xyz-research.com/en.php/market/index [Accessed 17 April, 2023]

(22) https:/lwww.hadaidi.com/2021/08/qr.html [Accessed Apr 26 2023].

(23) https://palweather.ps/ar/node/60380.html [Accessed Apr 26 2023].

(24) https://www.qrcode-tiger.com/what-is-a-dynamic-qr-code [Accessed Apr 28 2023].

(25) https://me.kaspersky.com/resource-center/definitions/what-is-a-qr-code-how-to-scan [Accessed Apr 28 2023].

(26) Kumar D, Santhosh (2021), How does QR code technology work?, January 18

https://digitash.com/technology/how-does-qr-code-technology-work/ [Accessed Apr 28 2023].

(27) http://Iwww.saddana.com/forum/showthread.php?t=3271 [Accessed Apr 28 2023].

(28) https://fashionlamour.com/2020/01/23/zuhair-murad-couture-paris-ss20 [Accessed May 5 2023]. [Accessed 18

March, 2023]

Paper History:

| Paper received 19" March 2023, Accepted 12" June 2023, and should appear online on July 1, 2023.

International Design Journal This work is licensed under a Creative Commons Attribution 4.0 International License


http://creativecommons.org/licenses/by/4.0/

