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Abstract

Metaverse is the virtual world loaded with 3D svmbolic imaaes: it utilizes enhanced virtual realitvy technoloaies to provide
its users with an unforgettable interactive experience; which encouraaed fashion brands to engaae in the Metaverse world.
This research identifies the Metaverse technoloay as an interactive diaital advertisina tool; it discusses its efficiency in
diaital marketina in aeneral; and in diaital marketina for fashion in specific. The research also discusses the different forms
of this diaital marketina tool, its applicability. and the extent of the audience’s interaction with it. Furthermore. the research
studies the strateaies used in the intearation between fashion brands in the Metaverse world and its impact on the imaae of
these brands and their performance in regard to developing a unique shopping experience which can increase the loyalty of
their customers.

Through the theoretical and practical study; the research has concluded that the Metaverse endows the fashion brand with a
sense of enjoyment, participation and modernity through this virtual shopping experience. It was found that this experience
links shopping for a fashion brand with playing games, making most of its audience from the millennial generation; it also
provides them with the opportunity to increase their creativity, thus; enhancing their shopping experience. On the other
hand, utilizing this technology in virtual window displays and stores is an innovative milestone in both marketing and
fashion fields.
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