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The role of "CGI" techniques between realism and illusion in designing animated
advertisements to create attractive advertising experiences
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A realistic detergent product advertisement featuring a large turquoise bottle of
"MADAR Power Gel" placed on the edge of a rooftop, overlooking a dense
urban cityscape at sunset. The sky is golden and hazy, casting warm light on
the buildings. The bottle is prominently displayed in the foreground with clear,
legible branding and floral design. The background includes high-rise
buildings and a soft, cinematic atmosphere. Professional lighting and focus
highlight the product in a dramatic, appealing way."
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A surreal scene of a giant floating croissant tied to helium balloons, flying
above a crowd of tourists near the historic Muhammad Ali Mosque in Cairo,
Egypt. The sky is partly cloudy, and the architecture is in classic Islamic style.
The atmosphere is vibrant and slightly humorous, resembling a whimsical
fantasy world.
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