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Abstract    Keywords   
This research explores how branding has evolved from static, traditional visual 

systems to dynamic, motion-based brand expressions. Fueled by technological 

advancement and shifts in consumer engagement behaviors, motion graphics have 

emerged as a core tool in modern brand communication. Unlike static branding, 

which relies on fixed visuals, motion branding introduces flexibility, emotion, and 

interactivity, creating more immersive brand experiences. 

The study highlights how to use visual design styles and motion graphics in 

dynamic branding and the benefits of motion branding that enables brands to 

compete based on identity and emotional connection, leaving a lasting impression 

on their target audience through engaging video content and animated visuals. 
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Introduction: 
In the age of digital transformation, branding has 

evolved from static and one-dimensional to 

dynamic, adaptive, and highly visual. Motion 

graphics and contemporary visual design styles are 

pivotal in this shift, enabling brands to 

communicate more effectively across various 

platforms and screen-based environments. The 

integration of motion, rhythm, and animation into 

brand identities allows companies to capture 

attention, enhance storytelling, build emotional 

resonance, and foster deeper user engagement. 

Motion graphics are now central to how brands 

present themselves in videos, user interfaces, digital 

ads, social media, and virtual environments. When 

combined with distinctive visual design styles such 

as flat design, 3D illustration, isometric perspective, 

or kinetic typography, they contribute to the 

creation of living brand systems that adapt and 

move in harmony with content and context. 

Today, brands are increasingly investing in motion-

based identities that enhance recognition, tell 

stories across platforms, and provide cohesive 

visual experiences in a world where video and 

interaction dominate consumer engagement. 

This research explores the interplay between 

motion graphics and visual design language in 

shaping modern brand identities, examining how 

movement transforms brand perception and fosters 

more meaningful digital interactions. 

Statement of the Problem:  

What are the reasons why motion graphics are 

being used in Dynamic Branding? 

How to apply visual design styles  and motion 

graphics in Dynamic Branding? 

How to design an effective animated logo with 

different visual styles? 

Research Objectives: 
The research aims to highlight the importance of 

using motion graphics and various graphic visual 

methods in Dynamic logo design. 

Research hypotheses:  
Employing motion graphics have become a 

fundamental tool in creating memorable, dynamic 

brand experiences. 

Research Methodology: 
Descriptive and analytical methods. 

Theoretical framework: 
Definition of Motion graphics: 

Motion graphics, as the word explained itself, 

means Graphics in Movement. It is the 

implementation of getting design graphics into new 

mediums by adding the space and time factor to it. 

The simplest form of definition is that everything 

that involves creating the illusion of moving, 

rotation and graphic element is Motion Graphics, 

and they are usually combined with audio for the 

use of multimedia projects. Electronic media 

technology is the most common place for motion 

graphics to be displayed. 

Dynamic Branding: 

The emergence of new brands that allow for change 

and enable flexibility and dynamism has undergone 

a varied naming process. Some designers or 

scholars refer to them as moving brands, while 

others call them living or fluid brands. However, 

the researcher finds that the term dynamic branding 

encompasses all of these concepts, as they all align 
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with the characteristics of the word dynamic. 

Dynamic Branding Definition:  

The dictionary definition of the word dynamic is: 

1- “The definition of dynamic is constant change 

or motion.” 

2- “Dynamic is defined as energetic or forceful.”  

3- “Marked by usually continuous and productive 

activity or change”  

The above meanings prove the inclusiveness of the 

dynamic word to all the above naming’s. The 

dynamic branding applications some scholars 

tended to theories their existence and to classify 

them into categories in order for the designers to 

benefit from these categories and select from them 

the best that covers their brand need. 

Motion branding: 

It is static visual elements that are brought to life by 

integrating movement, sound, and visual effects. 

This fusion of graphics and motion inherent to 

motion branding makes for a newfangled 

storytelling tool that enhances the appeal, 

individuality, and staying power of your brand in 

the minds of your users.  

Motion Branding refers to the strategic use of 

movement and animation to enhance and express a 

brand's identity across digital and physical 

platforms. It involves animating key brand elements 

— such as logos, typography, color schemes, icons, 

and visual narratives — to create a dynamic, 

memorable, and emotionally engaging experience 

for audiences. 

Rather than presenting a static logo or graphic, 

motion branding uses timing, rhythm, transitions, 

and kinetic energy to bring a brand to life, making 

it more adaptable, expressive, and relatable in 

today’s fast-paced, multimedia-driven world. 

Components of Visual Motion Identity: 

To create an integrated visual motion identity for a 

brand, several important and consistent components 

must be included.  

Some key components of a brand's visual 

identity:  

• Brand Logo: The brand logo is one of the 

most crucial elements in establishing a visual 

identity. It should be distinctive and easily 

recognizable, embodying the brand's vision 

and values. It may incorporate symbols or 

words that uniquely represent the brand. 

• Brand Colors: Brand colors play a significant 

role in visual identity, reinforcing brand 

recognition and leaving a lasting impression 

on the audience. Colors should reflect the 

brand's personality and align with its message. 

A limited palette should be selected, with each 

color designated for specific types of 

marketing materials and communications. 

• Brand Style: The brand style encompasses 

additional visual elements that enhance the 

brand, such as patterns, secondary symbols, 

and unique geometric shapes. The style must 

remain consistent and complement other visual 

identity components. 

• Brand Typography: The brand’s typography 

contributes to crafting a unique personality for 

the brand. The typeface should align with the 

logo and overall brand identity. Different 

typefaces can be utilized for headings and 

body text. 

By presenting these components in a harmonious 

and consistent manner, a brand can establish a 

unique and distinctive visual identity that 

strengthens its image in the minds of customers. 

The Importance of Motion Graphic in Building 

Visual Identity:   

Motion Graphic designs play a crucial role in 

building a brand’s visual identity. They help 

enhance communication with customers, raise 

brand awareness, and build trust and reliability. 

Here are some reasons why Motion graphic is 

essential in building a brand’s :  

• Impact on Customer Engagement: Motion 

Graphics contributes to better engagement 

with customers. When the design is attractive 

and suits the brand, customers feel a strong 

and positive connection with it. Good motion 

graphic design can attract customers and pique 

their interest, increasing the chances of the 

brand reaching more potential customers. 

• Raising Brand Awareness: Motion Graphics 

helps raise brand awareness by creating unique 

and memorable designs that make the brand 

easy to recall. It can assist in defining the 

brand’s personality and building a positive 

image around it. 

• Enhancing Trust and Reliability: Motion 

Graphics plays a role in enhancing trust and 

reliability in the brand. Attractive and 

professional designs reflect the brand’s 

attention to detail and quality. When the 

graphic design aligns with the brand’s vision 

and values, it allows customers to interact with 

the brand more confidently and reliably. 

Therefore, motion graphic design plays a 

crucial role in building the brand’s visual 

identity and strengthening its connection with 

customers. By utilizing appropriate graphic 

design strategies, brands can enhance customer 

trust, loyalty, and raise awareness of their 

products and services. 

• Connection with customers: By utilizing 

appropriate motion graphic design strategies, 

brands can enhance customer trust, loyalty, 

and raise awareness of their products and 

services.  
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• Advantages of Good Graphic Design for the 

Brand: When it comes to building a brand's 

visual identity, good Motion Graphics plays a 

key role in achieving success and recognition 

in the market. Here are some advantages that 

good graphic design provides for the brand:  

• Unified Vision and Identity: Good Motion 

Graphics design helps unify the brand’s vision 

and strengthen its identity. By using consistent 

colors, patterns, and logos, customers and the 

audience can identify the brand and 

differentiate it from competitors.  

• Distinguishing the Brand from 

Competitors: Unique and creative motion 

graphic designs are an effective way to grab 

customer attention and set the brand apart from 

competitors. By designing an interesting and 

distinctive logo, a brand can create a positive 

impression and attract attention quickly.  

• Conveying a Clear Message: motion graphic 

design aids in delivering the brand message 

accurately and clearly. By using appropriate 

colors, images, and visually appealing layouts, 

a designer can create an engaging visual 

experience that speaks to customers and 

effectively communicates the brand's message. 

By investing in good motion graphic design, a 

brand can achieve numerous benefits and positive 

results. Good motion graphic design helps unify the 

identity and vision, enhance uniqueness, strengthen 

connections, and improve engagement with 

customers 

The Evolution of Branding From Static to 

Motion:   

Branding has always been essential for 

distinguishing businesses and creating emotional 

connections with consumers. Traditionally, 

branding relied heavily on static elements such as 

logos, color schemes, and print advertisements. 

However, with the rise of digital platforms and 

changing consumer behaviors, branding has 

undergone a remarkable shift towards motion 

graphics, bringing brands to life through dynamic 

visual storytelling. 

Traditionally, logos were static symbols designed 

for print and signage. However, with the rise of 

digital media, brands now need adaptable, flexible 

visual identities that can function across multiple 

platforms, from websites and social media to video 

content and mobile applications. 

The important of Motion Graphics in Branding: 

• Enhanced Brand Recognition: Animated 

logos are more memorable than static ones, 

reinforcing brand identity. 

• Increased Engagement: Motion elements 

capture attention faster, keeping audiences 

engaged. 

• Versatility: Dynamic branding allows logos to 

adapt to different platforms, creating a 

seamless brand experience. 

• Emotional Connection: Movement helps 

convey emotions, making the brand more 

relatable and humanized. 

• Enhanced Storytelling: Motion allows brands 

to tell stories visually in short, powerful 

sequences. 

These benefits stem from motion branding's ability 

to create unique, memorable visual experiences that 

capture attention and convey complex messages 

effectively. The dynamic nature of motion branding 

allows for adaptable visual brand identities that can 

be easily scaled across different media formats, 

including video content, ensuring consistency in 

brand presentation. 

In industries with similar product offerings, motion 

branding enables brands to compete on the basis of 

identity and emotional connection, leaving a lasting 

impression on their target audience through 

engaging video content and animated visuals. 

The Science Behind Motion in Branding:   

Human psychology plays a significant role in how 

we perceive animated elements. Studies show that 

viewers retain 95% of a message when watching a 

video, compared to just 10% when reading text. 

This indicates that motion graphics can 

significantly enhance brand recall and customer 

engagement. 

The Psychological and Visual Impact of Motion 

Design on Users:   

The effectiveness of motion branding lies in its 

ability to capture and hold attention in an 

increasingly cluttered digital marketing landscape. 

Human brains are naturally drawn to movement, 

making animated brand elements more likely to 

stand out and be remembered. This psychological 

response to motion can be leveraged to create more 

impactful and memorable brand experiences. 

• Rhythm and pacing evoke emotions: Smooth 

animations create a sense of sophistication, 

while fast-paced motion suggests energy and 

innovation. 

• Consistency builds trust: A well-designed 

motion logo reinforces brand credibility and 

reliability. 

• Effect of Movement on Attention and 

Focus: When movement is combined with 

visual elements, motion design can attract 

attention faster compared to static designs. 

Movement influences the way the human brain 

responds to stimuli, as the brain naturally tends 

to follow moving elements, increasing 

attention and interaction with the content. 

Studies have shown that moving elements are 

more captivating to viewers and improve their 
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retention of content compared to static 

elements . 

• Motion Design and Enhancing 

Understanding: One of the main benefits of 

motion design in digital media is its ability to 

improve users’ understanding of information. 

By combining movement with textual or 

graphical messages, information can be 

presented in a clearer and more organized 

manner. For example, animations can be used 

to explain complex processes or difficult 

concepts in a visual way that helps make them 

easier to understand 

• Impact on Advertising Messages: Using 

motion design in digital ads is one of the most 

effective ways to capture attention and present 

messages in an enjoyable and eye-catching 

manner. With technological advancements, 

animated graphics can creatively showcase a 

product or service. Motion design can enhance 

the visual clarity of products and present them 

in an attractive way that makes the media 

message more impactful. Moreover, 

animations help establish an emotional 

connection with the audience, contributing to 

strengthening purchase decisions. 

Visual design styles: 

1- 3D: The three-dimensional artwork gives the 

opposite illusion of a flat design. 3D design adds 

depth, shadows, and realistic textures, making 

skeuomorphic designs more convincing and 

visually appealing. It helps digital interfaces mimic 

real-world objects, enhancing usability and 

familiarity for users. 

  
Fig.1 An example of 3D design style

2- Abstract: Abstract art is a style of creating 

artwork that is independent of realistic 

representation. It is achieved through the 

combination of colors and shapes, often reflecting 

the individual interpretation of the designer, the 

client, or both. 

  
Fig.2 An example of abstract design style 

3- Clean and minimalist: Minimalism is a style or 

technique that is characterized by sparseness and 

simplicity. It is the opposite to lavish and highly-

decorative styles and leaving its most basic form to 

communicate the message. 

   
Fig.3 An example of clean and minimalist design 

style 

4- Conceptual art: It art is a sub-category of 

illustration, and is a metaphorical depiction of a 

visual idea. Consider it as the fictional section of 

illustration, as it doesn't necessarily feature likeness 

to the real object it models after. 

   
Fig.4 An example of conceptual art design style 

5- Feminine: The opposite of masculine design, 

feminine style is usually characterized by details 

that stereotypically attract female attention such as 

soft color palettes, floral and cursive writing. 

   
Fig.5 An example of feminine design style 

6- Flat: This style could be considered as a 

subcategory of the minimalist look: it employs 

minimal use of colors and shading for a visually-

pleasing aesthetic. 
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Fig.6 An example of flat design style 

7- Fun and playful: A design style that inspires 

fun and usually gives off an informal, rather than 

rigid, impression. Commonly used to create 

cartoons, it can be non-realistic or semi-realistic 

artistic style of drawing. 

  
Fig.7 An example of fun and playful design style 

8- Geometric: Derived from the idea of geometry, 

this style is characterized by heavy use of straight 

lines and shapes. The typical geometric design can 

comprise of rectangles, squares and triangles. 

  
Fig.8 An example of Geometric design style 

9- Grunge: sometimes considered as a subcategory 

of the vintage style, grunge evokes the darker, 

gritty and cool style of the 1990s. It is typically 

characterized by distressed/rough or torn 

appearance to its designs. Grunge is also commonly 

associated with punk and gothic styles. 

   
Fig.9 An example of Grunge design style 

10- Illustrated: The illustration style is derived 

from the interpretation or visual explanation of a 

text, concept or process. There are plenty of 

subcategories under illustration, among them 

conceptual art and photorealism. 

  
Fig.10 An example of Illustrated design style 

11- Luxurious: The luxurious design style evokes 

the idea of indulging in extra comforts or pleasures 

additional to the necessary standard of well-being. 

The use of rich colors such as gold helps achieve 

this idea of luxury. 

  
Fig.11 An example of Luxurious design style 

12- Masculine: Masculine design style is 

stereotypically appealing to men. Details in 

masculine design may include simple lines, 

monochromatic theme (black and white) and 

"rugged" texture. 

  
Fig.12 An example of masculine design style 

13- Organic and natural: Organic design is a style 

which takes the flowing natural forms of a 

reality and characterized by continuous lines and 

dynamic curves. Organic style can also feel rustic 

by adding weathered and texturized effects. 

  
Fig.13 An example of organic and natural design 

style 

14- Photorealism: Photorealism is a form of 

illustration where the designer closely matches it to 

the original image or photo as much as possible. 

 

 
Fig.14 An example of photorealism design style 
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15- Typographic: The typographic style utilizes 

the modification of fonts. It is the design of the 

written words to evoke response in its target 

audience. For logo, fonts need to be uniquely 

modified. 

  
Fig.15 An example of typographic design style 

16- Vintage/ retro: Vintage or retro (short for 

"retrospective") is a style that is derivative of trends 

from the recent past. Some popular vintage styles 

include Victoriana (inspired by decorative styles of 

the Victorian era), steam punk (an ode to the 

industrial revolution of the late 19th century) and 

Bauhaus (the minimalist style movement between 

the 1920s and the 1930s).  

   
Fig.16 An example of Vintage design style 

Motion Branding in Action )Case Studies ( : 

1- McDonald’s: This logo animation is as simple 

as they come, with the Golden letter M being 

animated using self-drawing lines. The simplicity 

of the design reiterates the fact that the brand 

doesn’t need any frills to make a grand impression. 

It works on evoking “happy feels” alone!  

 
Fig. 17 An example of McDonald motion logo

2- Apple: While Apple is known for its minimalist, 

static logo, the brand has increasingly embraced 

motion design across its product launches, 

advertisements, app interfaces, and promotional 

visuals. The company doesn’t have an official 

Apple logo animation. But there are plenty of cool 

animated .We can see that animated Apple logos 

are designed using a variety of techniques, from 

fluid animation, to seamless morphing, to some of 

the most intriguing 3D logo animation, and deferent 

visual design styles like (Clean and minimalist, 3D, 

abstract, geometric, flat, feminine)  

 
Fig. 18. An example of Apple motion logo 

3- Coca-Cola: This logo has played a monumental 

role in the powerful brand identity behind the 

market giant that is The Coca-Cola Company. 

Coca-Cola’s animated logo unites the abstract 

bottles (silhouettes) of the most consumed Coca-

Cola flavors (Coca-Cola Classic and Diet Coke) 

inside the original red disc logo. The animation is 

simple yet elegant, reinforcing brand consistency 

across TV, web, and digital ads. 

 
Fig. 19. An example of motion logo 

http://creativecommons.org/licenses/by/4.0/


InterInternational Design Journal, Print ISSN  2090-9632, Online ISSN, 2090-9632, 109 

 

International Design Journal, Peer-Reviewed Journal Issued by Scientific Designers Society,  

Print ISSN  2090-9632, Online ISSN, 2090-9632, 

 

 

4- Disney: This animated logo pushes the magical 

feel of the brand just one step further, animating a 

shooting star that arcs above the castle. Walt 

Disney uses these animations to display at the 

beginning of every Disney movie. to set the scene 

for a world of wonder and wishes granted. Disney’s 

animated logo exemplifies emotional and narrative-

driven motion branding. 

 
Fig. 20. An example of Disney motion logo 

5- Google: Google Doodles exemplify how a brand 

can maintain core visual consistency (the Google 

logo remains recognizable) while infusing motion, 

creativity, and interactivity to create fresh, 

emotionally resonant experiences for users daily. Its 

show how motion graphic design can evolve static 

brand assets into living stories. That Doodles 

celebrate global and local events, such as holidays, 

historical anniversaries, scientific breakthroughs, 

cultural movements. There are Over 5,000 doodles 

have been created since 1998. 

 
Fig.21 Example of Google motion logo (new year- valentine’s day-mother’s day- rise of the half-moon- 

waitangi day- celebrating cherry blossom season)

Applied Study Creating an effective motion logo 

by using visual design styles: 

The practical framework included a set of applied 

models for third-year students in the Advertising 

Department, the higher Institute of Applied Arts. 

The idea of the task was about new designs with 

various ideas for Google Doodles to study the 

relationship between Motion Graphics, Visual 

design styles and dynamic branding. 

1- Understanding the Brand Identity 

Before designing a motion logo, it's essential to 

establish the brand’s core message, personality, and 

audience. A financial institution, for example, may 

use subtle, fluid motion to convey professionalism, 

while a tech startup might opt for dynamic, fast-

moving animations. The designs were about a 

famous character in Egyptian society like scientists, 

artists and writers.  

2- Choosing the Visual design styles: 

3- Choosing the Right Animation Style: 

Different animation styles can communicate 

various brand messages. Some of the most common 

styles include: 

• Morphing: Smooth transitions between 

shapes or symbols. 

 

• Kinetic Typography: Moving text elements 

that add emphasis. 

• Revealing Effects: Gradual appearance of 

logo elements. 
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• 3D Animation: Adds depth and realism. 

4- Ensuring Simplicity and Scalability: 

A motion logo should be simple enough to 

remain recognizable even when shortened to a 

few seconds. Additionally, it should work 

across different devices and platforms. 
5- Tools for Creating Motion Logos: 

Advancements in design software have made 

motion graphics more accessible. Popular tools 

include: 

• Adobe After Effects- Industry-standard for 

creating professional animations. 

• Blender- source software for 3D motion 

graphics. 

• Figma & LottieFiles- Used for lightweight 

web animations. 

Design Type of style 

 

1- 3D design style: 

Adds photorealistic or stylized dimensionality 

to Yusuf Shaheen’s 

 design. 

 

 

2- Abstract design style:   

It allows for conceptual storytelling that speaks 

to the mood, energy, and tone of Muhammad 

Munir’s design. 

 

3- Clean and minimalist design style:  

It relied on simplicity, thin lines and few colors 

in Talaat Harb’s design. 

 

4- Conceptual art design style:  

Used visual metaphors to represent ideas about 

Ahmed Khaled Tawfik’s design. 

 

5- Feminine design style:  

Used flowers, flowing lines, watercolor 

textures, and rounded shapes in sherihan’s 

design. 

 

6- Flat design style: 

Use of bright, contrasting colors to create 

visual hierarchy and engagement, Simple, sans-

serif fonts for clarity and readability in Saleh 

Selim’s design 
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Design Type of style 

 

7- Fun and playful design style: 

Use of vibrant colors, quirky characters. Joyful 

visuals help audiences associate positive 

feelings with Abla Kamel’s design. 

 

8- Geometric design style :  

It uses precise shapes such as circles, squares, 

triangles, and polygons. It emphasizes 

structure, symmetry, clarity, and rhythm Talat 

Harb’s design 

 

9- Illustrated design style:  

It uses digitally illustrated visuals in Naguib 

Mahfouz ’s design. 

 

10- Luxurious design style:  

It uses  elegance, sophistication, exclusivity, 

and premium quality in Tutankhamun’s design 

 

11- Masculine design style: 

It uses strength, power, boldness roughness and 

masculinity in alkabir’s design 

 

12- Organic and natural design style: 

It uses authenticity, sustainability, and harmony 

with nature  such as leaves and fruits in’s 

design. 

 

13- Photorealism design style: 

It aims to mimic real-world visuals with an 

extraordinary level of detail, realism, and 

accuracy Magdi Yacoub’s design 

 

14- Typographic design style:  

It use arabic letters to write the word Farouk 

and combine it with the word Google written in 

English in Farouk El-Baz’s design 
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Design Type of style 

 

15- Vintage / retro design style:  

It uses nostalgia by drawing inspiration from 

past decades by brown color and old 

decorations sherihan’s design. 

Results: 
1- Animated logos boost brand recall, making 

logos more memorable and expressive as 

dynamic brand signatures. 

2- Brands using motion and Visual design styles 

can express their identity more flexibly. 

3- Motion allows for the sequencing of brand 

narratives, making it easier to communicate 

complex ideas and values. 

4- Animated visuals and design elements create 

stronger emotional brand connections than 

static visuals. 

5- Motion graphics boost branding's user 

attention and retention, especially online. 

Recommendations: 
1- Integrate motion branding into brand identity 

systems from the start. 

2- Motion design and Visual design styles should 

embody the brand's tone, values, and 

personality. 

3- Develop a standardized motion element system 

to ensure brand consistency across all media. 

4- Continuously refine motion element designs 

based on audience response data across 

channels. 

5- How to use AI-generated animations and 

interactive branding experiences which  

become more prevalent. 

Conclusion: 
The evolution from static to dynamic branding 

marks a fundamental shift in how modern 

brands communicate and connect with 

audiences. Motion graphics, combined with 

contemporary visual design styles, have 

emerged as essential tools in creating dynamic 

brand identities that are not only visually 

appealing but also emotionally resonant and 

adaptable across digital platforms. 

This research confirms that motion enhances 

brand storytelling, interactivity, and 

memorability, especially in an age dominated 

by video content and social media. Visual 

design styles—whether minimalist, 3D, flat, or 

kinetic—further personalize and enrich brand 

expression. When used thoughtfully, they 

create a unified visual identity that is flexible 

and context-aware. 

Dynamic branding uses motion graphics and 

visual design styles to create emotional 

connections and immersive experiences, 

integrating them strategically into brand 

communication and identity. 
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