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Tokyo, Japan
Executive Creative Director: Jon King
Creative Director: Shuji Matsumura, Keizo Mugita
Copywriter: Minoru Hongo Art
Director: Norihiro Sasa
Photography: Fumio Doi
Design: Chizuru Horikawa, Y uichiro Y oshino
Print Production: Kozo Nagashima, Makiko Okada
Art Buyer: Kozo Nagashima, Makiko Okada
Account Supervisor: Marie Kobayashi
Advertiser’s Supervisor: Shinsuke Konoha
Director of Photography: Sunao Sakurai
Retouch: Sunao Sakurai
Ceramics Artist: Y asuko Hasegawa
Chef pétissier: Hideki Kawamura
Food Stylist: Asako Ki Photo Stylist: Masato
Okamura
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Executive Creative Director: Volker Schrader
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Art Buyer: Katja Bonnert
Retouch: Werner Schlaghecken
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" Steve Hayden is one of the most important figures of the
late twentieth century advertising, leading creative teams
at both Chiat/Day and BBDO on the Apple Computer
account. He launched his career in Detroit as a copywriter
on the General Motors corporate account. He divided his
attention between advertising and TV scriptwriting.
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Craft: Anne Henkel
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Advertising Agency: Leo Burnett, Caracas,
Venezuela

Creative Directors: Ali Armas, Fabian Bonelli
Art Directors: Eduardo Gomes, Ali Armas
Copywriter: Manuel Fleitas

Photographer: Claudio Napolitano
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Advertising Agency: Grey 141, S0 Paulo, Brazil

Creative Director: Celso Alfieri Art Director:
Rogerio Lima

Copywriter: Cristiane Parede Illustrator: Techno
Image

Photographer: Eduardo Rodrigues
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